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	I.  VENDOR INFORMATION

	NAME                                       
	 

	VENDOR OWNERSHIP
	

	YEARS IN BUSINESS
	

	WEBSITE ADDRESS
	

	PROPOSED CAMELOT ILLINOIS SERVICE OFFICE LOCATION
	

	VENDOR HEADQUARTERS LOCATION
	

	KEY VENDOR CONTACT INFO (Name/Title/E-mail/Phone/Fax)
	





	II. VENDOR TOTAL U.S. PROFILE

	2018 MEDIA BILLINGS
	

	2018 FULL TIME EMPLOYEES 
	

	2018 FREE-LANCE/PART TIME EMPLOYEES
	

	2017 MEDIA BILLINGS
	

	2017 FULL TIME EMPLOYEES
	

	2017 FREE LANCE/PART TIME EMPLOYEES
	






	III.  PROPOSED CAMELOT ILLINOIS SERVICE OFFICE PROFILE

	2018 MEDIA BILLINGS
	

	2018 FULL TIME EMPLOYEES 
	

	2018 FREE-LANCE/PART TIME EMPLOYEES
	

	2017 MEDIA BILLINGS
	

	2017 FULL TIME EMPLOYEES
	

	2017 FREE LANCE/PART TIME EMPLOYEES
	

	AGENCY BEP STATUS (SEE SECTION 9 OF RFP)
	

	AGENCY EXPERIENCE IN SUPPORTING CLIENTS’ DIVERSITY HIRING OBJECTIVES
	



IV. VENDOR SERVICES
Please indicate whether Vendor offers the following services in-house by placing an “X” in the appropriate box.  If Vendor does not offer a service in-house but offers it via a subcontractor (e.g. through a parent company relationship or an independent agency with which Vendor has previous working experience), identify the entity in the box provided. If there are any limitations to the services Vendor offers in an area, please define.  If  Vendor does not offer the service, place an “X” in the last box.

	SERVICES CAPABILITIES
	OFFERS SERVICE IN-HOUSE
	OFFERS VIA SUBCONTRACTOR (IDENTIFY SUBCONTRACTOR)
	DESCRIBE ANY LIMITATIONS TO SERVICE OFFERING
	DOES NOT OFFER SERVICE

	MEDIA SERVICES EXPERTISE
	
	
	
	

	General Market
	
	
	
	

	Multicultural
	
	
	
	

	Sponsorships
	
	
	
	

	Sports
	
	
	
	

	Shopper/Retail Marketing Media
	
	
	
	

	SERVICES CAPABILITIES (CONT.)
	OFFERS
SERVICE IN-HOUSE
	OFFER VIA SUBCONTRACTOR (IDENTIFY SUBCONTRACTOR)
	DESCRIBE ANY LIMITATIONS TO SERVICE OFFERING
	DOES NOT OFFER SERVICE

	INSIGHTS/LEADERSHIP
	
	
	
	

	Media investment trends forecasting
	
	
	
	

	Research-based insight generation
	
	
	
	

	Competitive landscape insights
	
	
	
	

	Innovation/new media platforms insights
	
	
	
	

	LOCAL (ILLINOIS DMA) OFFLINE MEDIA PLANNING/ BUYING 
	
	
	
	

	TV
	
	
	
	

	Radio
	
	
	
	

	Print
	
	
	
	

	OOH
	
	
	
	

	LOCAL (ILLINOIS DMA) DIGITAL MEDIA PLANNING/BUYING 
	
	
	
	

	Digital Banner
	
	
	
	

	Digital Video
	
	
	
	

	Mobile/Geo-fenced Media
	
	
	
	

	In-store Media
	
	
	
	

	Social
	
	
	
	

	SERVICES CAPABILITIES (CONT.)
	OFFERS
SERVICE IN-HOUSE
	OFFER VIA SUBCONTRACTOR (IDENTIFY SUBCONTRACTOR)
	DESCRIBE ANY LIMITATIONS TO SERVICE OFFERING
	DOES NOT OFFER SERVICE

	Paid Search
	
	
	
	

	SEO
	
	
	
	

	Programmatic
	
	
	
	

	App Tactics
	
	
	
	

	ANALYTICS/OTHER
	
	
	
	

	Dashboard KPI tracking/reporting
	
	
	
	

	Media mix optimization
	
	
	
	

	Media Test analytics/reporting
	
	
	
	

	Post-campaign analytics/reporting
	
	
	
	

	Buy stewardship
	
	
	
	

	Digital creative trafficking
	
	
	
	

	Fully transparent billing/invoicing
	
	
	
	











V.      ILLINOIS SERVICE OFFICE CLIENT ROSTER
VI. 
[bookmark: _GoBack]
	CLIENT
	BRAND(S)
	YEAR AWARDED

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	







VI.   POTENTIAL CLIENT CONFLICTS

	List any potential conflicts Vendor believes may exist with Vendor’s current clients in any service office that might prevent Vendor from contracting for Services if selected by Camelot Illinois. Outline steps Vendor would take to clear any such potential conflicts, if selected as the Supplier.

	




VII.     RELEVANT VENDOR EXPERIENCE 

	List any relevant category experience over the last three (3) years in any of Vendor’s service offices.  Relevant experience includes:  gaming, entertainment, government/regulated businesses, retail marketing, Illinois-centric local marketing, and omni-channel marketing

	
SERVICE OFFICE LOCATION

	CLIENT
	TYPE OF RELEVANCY
	PRIMARY SERVICES PROVIDED
	LENGTH OF RELATIONSHIP

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	


VIII.   2018 SERVICE OFFICE BILLINGS BREAKDOWN

	2018 VENDOR SERVICE OFFICE NET BILLINGS RANGE
	# CLIENTS IN BILLING RANGE

	Under $5MM
	

	$5 - 9.9MM
	

	$10 - 19.9.9MM
	

	$20 - 29.9MM
	

	$30 - 39.9MM
	

	$40 – 59.9MM
	

	$60 – 79.9MM
	

	$80MM+
	



X. IX.  2018 SERVICE OFFICE PLACEMENT BY MEDIUM
XI. 
	
2018 MEDIA PLACEMENT BY CHANNEL
	OFFICE NET BILLINGS BY MEDIUM
	AFFILIATE AGENCY GROSS BILLINGS FOR SERVICES THEY WOULD PROVIDE

	
	$ NET BILLINGS
	% BILLINGS
	

	[bookmark: _3znysh7]Digital Video/Banner
	
	
	

	Mobile
	
	
	

	Social
	
	
	

	Paid Search
	
	
	

	SEO
	
	
	

	Local Illinois TV
	
	
	

	Other Local TV
	
	
	

	National TV
	
	
	

	Local Illinois Radio
	
	
	

	
2018 MEDIA PLACEMENT BY CHANNEL
(CONT.)
	OFFICE NET BILLINGS BY MEDIUM
	AFFILIATE AGENCY GROSS BILLINGS FOR SERVICES THEY WOULD PROVIDE

	
	$ NET BILLINGS
	% BILLINGS
	

	
	
	
	

	Other Local Radio
	
	
	

	National Radio
	
	
	

	Local Illinois Print
	
	
	

	Other Local Print
	
	
	

	National Print
	
	
	

	Local Illinois OOH
	
	
	

	Other Local OOH
	
	
	

	All Other Media (not itemized above)
	
	
	

	TOTAL MEDIA
	
	
	




XII. X.  PROGRAMMATIC MEDIA SERVICES
	Does Vendor offer programmatic planning/buying services in-house, via a third-party provider, or not at all?
	

	For which media channels does Vendor offer programmatic planning/buying services?
	

	What % of Vendor’s total media billings are accounted for by programmatic media planning/buying? 
	



XIII. XI.  INDUSTRY RECOGNITION/AWARDS
	2015-2019

	Agency Network
	

	Service Office
	



XIV. XII.  SUBCONTRACTOR PROFILE
Please provide the following information for each subcontractor Vendor you identified for the provision of any required media services in Section 4 of this Appendix.  Duplicate this chart for all subcontractors Vendor would require to provide the Services.
	SUBCONTRACTOR INFORMATION 

	NAME
	

	SERVICE(S) SUBCONTRACTOR WOULD PROVIDE
	

	SUBCONTRACTOR OWNERSHIP
	

	WEBSITE ADDRESS
	

	POTENTIAL SERVICE OFFICE LOCATION (S)
	

	SUBCONTRACTOR’S KEY CONTACT INFO (Name/Title/E-Mail/Phone/Fax)
	

	SUBCONTRACTOR’S BEP STATUS (SEE SECTION 9 OF RFP)
	

	SUBCONTRACTOR’S EXPERIENCE IN SUPPORTING CLIENTS’ DIVERSITY HIRING OBJECTIVES
	



	SUBCONTRACTOR OFFICE PROFILE

	2018 TOTAL REVENUE
	

	2018 REVENUE IN SERVICE(S) SUBCONTRACTOR WOULD PROVIDE
	

	2018 EMPLOYEES 
	

	2017 TOTAL REVENUE
	

	2017 REVENUE IN SERVICE(S) SUBCONTRACTOR WOULD PROVIDE
	

	2017 EMPLOYEES
	



	RELEVANT EXPERIENCE (Please list any relevant category experience this subcontractor has had over the last three (3) years in the following categories: gaming, entertainment, government/regulated businesses, retail marketing, Illinois-centric local marketing, omni-channel marketing.)

	




	POTENTIAL CLIENT CONFLICTS (Please list any current clients the subcontractor handles that Vendor believes could present potential conflicts with Camelot Illinois, as well as the service office where the potentially conflicting business is managed.) 

	




XV. XIII. ACKNOWLEDGMENT OF INCORPORATED TERMS

By signing below, Vendor acknowledges that it understands and accepts without changes the Private Management Agreement Incorporated Terms.





_________________________________
Name:
Title:
Date:
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